
‘Big Ideas, beautifully crafted’ 
 
 
People often ask me what exactly we look for at the British 
Design Fund Selection Committees. 
 
Having just had a Committee last week and having seen a 
fascinating array of very different ideas I thought I’d try and 
set down the criteria that we use to help those of you out 
there who might be thinking of applying for funds. 
 
I’m lucky enough to chair the annual DRUM Design Awards  
… have a look here and funnily enough I’ve just been sitting 
down with Glenn Tutssel, my Head Judge ( and a jolly good 
designer to boot ) to review the criteria we use to judge all 
the amazing entries we get every year.  
 
The DRUM is Europe’s leading marketing and design 
magazine and their jewel in the crown, their Design Awards, 
are about design excellence, which for Glenn and I is a 
combination of Craftsmanship, Strategy and Performance.  
 
Craftsmanship in terms of creative thinking and attention to 
detail, Strategy in terms of clarity around what needs to be 
achieved and the role that the design is playing to deliver 
that and Performance in terms of the impact that the design 
has had and the results it has achieved. 
 
Overall we look for big ideas, beautifully crafted. And 
alongside that we also look for innovation in approach and 
stand-out creativity. 
 
So, I wondered what was different – if anything – between 
what we look for in well designed British products when we 
have a British Design Fund Selection Committee. If you have 
a look at our site you’ll see the criteria we work to. 

http://www.thedrumdesignawards.com/
http://www.thedrumdesignawards.com/drum-design-awards-2018/judge/glenn-tutssel-head-judge
https://britishdesignfund.co.uk/application-form/


 
Interestingly, although the language might be a bit different, 
we talk about the same general things. 
 
From a Strategy viewpoint we look for a deep understanding 
of the relevant marketplace and a clear competitive 
difference. 
 
In Craftsmanship we’re looking at minimum a working 
prototype with defensible IP and in Performance we need to 
see a defined, pragmatic, business plan with sales, profit and 
loss and cash flow forecasts. 
 
However there are two big things overall that make a real 
impact. Firstly, we look for ‘A well designed product that 
solves a clear problem’. Now I appreciate it’s not as 
evocative as ‘A big idea, beautifully crafted’ but it’s 
essentially the same thing. You would be amazed how many 
products we see at very early stage that haven’t answered 
that fundamental question of what problem is being solved. 
 
But the bit that we don’t get at the DRUM Awards – and we 
do at the Selection Committee - is the ability to look people 
in the eye and ask them where they got their idea from, why 
they are so passionate about it and what’s the winning 
chemistry that is both going to make them a winning team 
and a team that we positively want to work with. 
 
And you’d be surprised at how critical a factor that is. 
 
So, if you’re interested in investing in the latest British 
Design Fund then get in touch with the GrowthInvest team 
to find out more. 
 
If you’re interested in applying to the British Design Fund 
for investment then go to our website and the first thing to 
do is fill in the simple application Form. 

https://growthinvest.com/what-we-offer-investors/
https://britishdesignfund.co.uk/application-form/


 
And if you’re planning on entering the DRUM Awards then 
watch out for the call for entries early in 2019 
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